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)‘ ym electric utilities e armed services to businesses

ke yours, here are 100 winning Internet, intranet & extranet sites
E hat benchmark excellence on the Web, circa
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No technology has gone from zero to hyperdrive faster than the amalgamated pro-
tocols, interconnected devices and teragobs of files that make up the Internet and
World Wide Web. Of course, it helped that a seedling infrastructure of pipes and
servers was ready and waiting to be built out to the specs of the Net's own DNA—
in the form of TCP/IP and HTML, soon joined by Java and assorted other proteins.
The logic nfmllthn alny;uﬂhnslﬂ!hh. ﬁm'tw
mm%ﬁnmunmﬁw&mﬁu a variety of applications; give
mmummmﬁﬁm d pace—useful sources of struc-
wummwm /e them the power to make serendip-
itous context-rich uﬂﬁmmmmmﬂmm
mwhﬂwwﬂmmmmﬂmm




team rooms most useful. “New associates can go back and see the old
budget reports and project proposal
sentations we created to win the account,” says Nancy Sieg

wlent of operanons

¢ initial PowwerPoint pre

Employees use a work-tool application called Enchilada (as in *th
whole enchilada”™) for fillng out expense reports, logeing tme sheets,
figuring schedules and managing budgets.

In The Mudpir, a forum fo

cused an works In progress, pro)

cot designers invite coworkers
comnments through threaded
cussions. Recently, a Java pro
grammer posted a home-page
design with drop-down screens
nd then requested Feedback:
[d the screens accommodate
the graphic design? How did
:|'l.':- look on vari s computer
systems? “The specific team
associated with the project con
tribured o the discussion, bur ic
went bevond that,” savs Leveen
“There was feedback from all
over the company, including the
receptionist,” and questions pro-
vided designers with | LSt the
nser’s point of view they we

seeking. Megan Sauto

Intranet Prafile .4

Lmven the percentage of annual
revenues most businesses devote
to employee health benefics
coupled with the faster-than-
inflarion B wwth in healeh-care
COSEs, 10s not surprising that
some intrepid Web innovators
would come up with an appli-
carion aimed at controlling the
COST Ol |‘l."|:'|'l‘.. In I.'I:*-\. "|':.:.'::'||.\
Siemens Business Communica
nons Systems’ Wellness Incentive
Program [(WIP) on the company
niranet, RouteOne, appears o
b breaking new ground
Quite a few companies have created omnibus HR and benehits
nformanon sices, bur 1w of no other initative chat actualls
delivers a health benehits program over its intranet. At heart, WIP 15
an eighr-week online behavior-modification regimen for which par
ncipating emplovees receive credits roward their share of dental
medical and hite ITATNCE COSTS
CETring ¢ '1'|1|-.1:. ees to hive healchier litestvles is a proven tech

http://webbusiness.cio.com

Lucent
Technologies Inc.
Lucent Benefits Central
This site automated benefits
enrollment transactians, en

Health and Wealth:
John Deex, Siemens’
manager of corporate
health and wellness
services, says the
company's online
Wellness Incentive
Program decreased
sick days and cost
§170,000 less than
day-long program
that it replaced.

vy employees to do skde-
by-side self-sendce compar-
150ns. 5o00n to be ncorporated
mito a Larger Lucent site knowm
as tLUN.HE, Benehits Lentral of
fers personalized contesnt and

helps build corporate identity
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Marketing Specialists
The Market Place

Iha Market Place, a nationwide
information resource for 4,500
employees, reduces infarmation
overload by providing a single
interface for retrieving and
viewing data from widely dis-
tributed spurces, saves money
by publishing internal docu-
ments online and streamlines
the purchasing process through
a secure capital expenditure
risjuest syskam.

MCI Communications
Corp.

The Source Online

The telscom a_.|i..'1||'.'1. HR irtranet
offers next-wave employee self-
service. More than 60,000 work-
ers access personal payroll,
benefits, tmining and financial
information. Many units offer
Web-hased performance evalua-
tions or distribute raises and
stock awards online, The source
saves tens of millions ye

MCT's next step: a paperless
process and enwvironment,

Millipore Corp.
@Millipore

Millipore. maker of punfication
products for scientific and
chemical markets, offers
.'||::-[|'||_'l ||:'-':ir||,'-:! ||':'||,|u|,' i

s intranet with self-servi
applications like reparting
expenses, ordering businass
cards, arranging travel and
getting information from more
than 120 separate corporate
databases, 35 of which are
aviilable via push technoelogy.

Mutual of New York
MONY Insight

By outlining goals and finding
features to fit, MONY and Propel
Technalogias Inc. developed an
information hub for MONY's
home office and held zales em-
Pl i |ritranet, with more
than 192,000 hi

has &,000 pages, including on

line forms and sales tools.,




Marketing Specialists
The Market Place

The Market Place, a nationwide
information resource for 4,500
employees, reduces information
overload by providing a single
interface for retrieving and

viewing data from widely dis-
tributed sources, saves money
by publishing internal docu-
ments online and streamlines
the purchasing process through
a secure capital expenditure
request system.




